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BLUEPRINT SCENARIO PERFORMANCE ON SMART GROWTH PRINCIPLES

. | e The design details of any land use development—such as the relationship to
2 Des'gn for Quahw the street, setbacks, placement of garages, sidewalks, landscaping, the aes-

] thetics of building design, and the design of the public right-of-way (the side-
walks, connected streets and paths, bike lanes, the width of streets}—are all
factors that can influence the attractiveness of living in a compact develop-
ment and facilitate the ease of walking and biking to work or neighborhood
services. Good site and architectural design is an important factor in creating a
sense of community and a sense of place.
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' In the Base Case, 34 percent of people would live in pedestrian-friendly
— = neighborhoods. In the Blueprint Scenario, in 2050 that number would rise to
R - = - B9 percent.
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Accessibility- connecting
vital destinations, and

providing multiple options for

efficient and comfortable
travel.

Walkability Index*

Walkability Index, 2006
{Weighted by Business Categories,
and Distance of Destinations)




=

~ Prosperity-

enhancing public ana
private economic vitality
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Livability-
making high quality
public places
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